~

)

A
#

10

October
2018.10.25
No.319

B H 5 AR

\

TOKAI VIL.

FLhEE ‘

HRERS wAOBRETIICHIC

kAQlﬁlbl»-’l’»BﬁEEEﬂiQ—“ﬂ%ﬂbﬁﬁb%‘f

RO TN R LAICH DD E. BLATAILZADRRIEIC

Public Relations Magazine

p02 RBEFT-RECLDE (25 3S5RE) DAPTER UIAH =R |
p 04 FEISE[FBP >fcAR| ZRBELET !
p05 ZE24E 55 | ~ MODED |

FU, £ENTLDREPANERE

FEUAERERIEWSENWESIZRITIENHNET, ﬂb/u@umﬁ’i’wﬁ%\ BERERLEPADERE

SRS HTIE. RADRUAFHEEERD

@BEIRE
(M @EREFRLEYT DR
(1) DR BE (FX LOBRBEIRICHZ HEET)

—ERZEBIR L& T,

(MWabE)RELY Y — (B282-2797)

(V) BREREY Z2LMDEBEE (FRLOERBERICHZ2HTZEL)
EREG) ~(D)DWITNMNIEZH L. VER2E4BTHURMICEENLVRLUAICDD > AL,

o, BULAFHEBEEZS(T=C

EDRW(FhEEER

[FHEREER CERVWAEEY) VERERNSH

FRETHEL INICEREREDH S —22 THILTWEA

MIRTE, HIRL TWA A EBIEIROAEELH 2 H1F. BLADFIEEEZR

TonEtA.

KEUAFIEER 2 MR, EREETI2DENHDFY,

O (C7 B EAEHAR) & BhAER(S ?

(BhR T &= S itEHIRE]

Tr30FE 4 Ah o KMREANTRETT,

(BhBLER]

FrHEEERD 2 20 1 D% BhA (LFR5,000M)
cBLADIFYV

< -MMULARULARET7VF Y

XWInh—a.,

1EDHDEIRE RN T,

@BNRREREE D E T HAE]
FR314€3H290 ()& T

KEFEHEBIATCOZIINHNIFIEITEEFEADOTTE
%<Eéu

@B ERFE DN
OEFEECIRLAT I FVIEIEFRLA
BUARBTVFY | OEEEZRT S,
QEENEEEREEICERIA, BREET
(FZEBHBAMEZRTLTE05, XKVLY
—MIBREL L TCRIMIONEEA, VF
ESANEDSEIEREBENIDETT,
ORBLYY—THFEFHREET 5, XAHE
DI, VERBEORTOENE
DEREMBMEVIRAOEDS 120 (F
ABEDBIR) VENE— 2 55 2SN,
@HFER. BESNOEABRSERN A
HET,

A BREICEY 3ERR

BNE(C, VIEESE R VEERYV FHEE

EVEESE HEAZESNTWR I &, @
PRS0,

.\

TOKAI VIL. &

REBEBNEESIHAM

FAB.



