IBARAKI TOKAI VILLAGE - PUBLIC RELATIONS MAGAZINE

25 hn =
Q

FhEE—E
po02 3BIETEFRMNERCAMI MARFREZIEZITVLBIAIEVEEAD?
p03 3H1H~7 Eltatfﬁéélilk‘“%ﬂﬁiﬁim

3A1HA) K. #BATAICKRSNBVADTHICHRZIF AT | AREFIORRE TMHLEEAD ?

;ﬁ;ﬁwwsﬁgr ,

Bt XN M7 FEIZ

16445
Tl e A (e

BIRF=DEER

NREHE |

BB
RTH

ﬁ%ﬂ%

ARATHP T—TILTFLEJWAY TERBES !
HoZEr a2y rispiczesnrga ETIC 5V CEE]

SM5E2A. NEHRSE JWAY (F. BREECET 2EEIBELMBEL X L,
BETIE. BHOBADERKTH 5[ S ERHIBEROMGRENIZED L. NEPLESL T L E
DFEE. MIETEHOBEREEICOVWTCGERE L TRNED Z EABEEINTVET, JWAYofin X
CNETOEGNARIRNEHE LT, VRIRABEDOHIE BIEVALER TOREE Ak b E AR
B SR OB RIS S
MBRICSNEBE]F. T—7ILTLE IWAYDEBERIOZI2=Z7 1474 K+ ]THRDN
FFONENOZEER T E2EH-HAERT. EEFH11E3091 5459 F THRESN
TVWEY, HREDEER‘BOND. BENEI S ICEBTENE LNEEA.
AZa=FA4 VY —BREDAEBRTEEETEETOT, TOTBILE,

(AVWEbLEMISEKERLAR- > 7T« 7TOE—> 3 VEL(B282-1711 W#R1339)



